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(—) X #a87%| Head Categories : (3%)

HRAMBA HC-C

(Consumer)

STHATA N RAMZTHEA

For projects, products and services that targets or empowers

consumer choice or engagement across all markets, including:
Retail; Media; Entertainment; Arts and Culture; Gaming; Tourism;
Banking, Insurance & Finance (retail); Real estate (retail).
Consumer focused industries are fast moving and highly
competitive. Digital innovation enables economic participants to
respond rapidly to market requirements, bypassing limitations
including, for example, production and logistics.

AR RH HC-IC
(Inclusions & Community

Services)

18 Bh 45 2k M R RNAL B Z IRF

For projects, products and services that target niche markets in order
to break down the barriers that prevent some members of the
community from fully participating in (and contributing to) society.
Innovations may be from: Urban, Rural and Remote Services;
Indigenous services, eLearning & education; Health and Wellbeing;
Sustainability and Environment; NGOs; Disability Sector; Sport.

I¥ER HC-I
(Industrial)

IRAZRART R

For solutions that deliver automation through the integration of
systems, technologies and processes for the following sectors
includes but not limited to: Agriculture; Mining; Oil & Gas; Energy;
Manufacturing; Construction; Transport; Logistics; Utilities.
Industrial activity is focused on next generation improvement,
supporting the development and competitiveness of the
marketplace. Digital productivity is core to optimizing processes,
reducing costs and to developing new product offerings.

# ¥R HC-BS

(Business Services)

RB|EERABBRABREF NIRRT R

For solutions that drive and deliver business solutions with high
levels of productivity and competitiveness. These may be solutions
that deliver cross industry functions.

Innovations may be from: Banking; Finance; Legal; Accounting;
Architecture; HR; Administrative Services & Professional Services

sectors.
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BUR #x #% HC-PSG
(Public Sector &

Government)

RGP BOR B T F

For services the core value of which is to deliver the digitization of
citizen services and improve efficiencies in the machinery of
government. Solutions will be developed by all levels of
government or government in collaboration with industry partners.
Only nominations from Government owned or controlled entities or
Government led delivered can apply.

This Award is presented for outstanding ICT innovation dedicated
to delivering improved government service delivery or other Digital

initiatives for the public.

2

(=)% £ #27] Students’ Project : (B LA F 54 & LiE)
Bl A~ FHy g~ K84

N

B+ 24+ HC-JS

(Junior Student)

For the most outstanding Digital project undertaken by a student or
group of students who are studying up to/including grade 9.
Generally refers to ICT projects by students involved in formal
education prior to entering a tertiary institution, for example a
university. While this category is generally aimed at secondary
school (junior) student projects, entries from primary schools are
not excluded, though it should be made clear to the primary school
students that the same judging standards and criteria are applied
equally to both primary and secondary school projects.

%P4 HC-SS

(Senior Student)

For the most outstanding Digital project undertaken by a student or
group of students who are in the last three years of secondary
education before college or university.

AK#24 HC-TS

(Tertiary Student)

This award recognizes the most outstanding project undertaken by
atertiary (undergraduate) student or a group of students.

Any Information and Communication Technology project or
research performed by a student or a group of students who are
registered as active undergraduate students in a higher-learning
institution, such as college or university during the APICTA Award
competition or within 1-year period from his or her graduation date
by providing proof of graduation certificate during delivery of the

presentation.
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(=) ¥ %8 7] Cross Categories : (7] i£4%)

BRI

R

RAMAM AN CFUT)RNEAMNBLA B ZICTAMER
For outstanding innovation by a company in the start-up phase of
development. The company will have developed an innovative and
potentially superior ICT solution and the company itself is still
considered at the early stage of inception.

In order to be considered for this award, the following criteria must

(Research & Development)

be met:

MAFR CCSU v" The company registration date with the Government’s
(Start-Up) Company registration must not be more than three (3) years
from the date of the APICTA competition;

v" The individual founder(s) of the company and/or the product
developers must still be a major sharcholder(s) of the
company; and

v" The company must not be a subsidiary of an established parent
company.

StEEA ~ BHRIEBIBMET LER E 2 RRHF(ES

B ERE)

HEEEE CC-RD Any Information and Communication Technology research and

development, conducted by academic, non-academic institutions,
or individuals to create innovative products, processes, and
services. Such innovations are incomplete and yet to be marketed
even though their features and functionalities can be demonstrated.

HOHE 221 H




() #4% & M #2%] Technology * (FT £ 4%)

BMEFHINER - AL S

B~

AXEHWRA CT-BDA

(Business Data Analytics)

HHBFETRIWTBAZ RIS R

Technology developed which utilizes large volumes of data — both
structured and unstructured that result in strategic analysis and
better decisions. This may include advanced data analytics and
unique algorithms.

It must demonstrate that the datasets are large enough to necessitate
high-level programming skill and statistically defensible
methodologies in order to transform the data asset into something

of value.

AT%HB8EA CT-Al
(Artificial Intelligence)

HBATHEBRAIRAT R

Artificial Intelligence (Al is used to perform operations analogous
to learning and decision making in humans. Examples may include
expert systems, robotics, self-learning or programs for the
perception and recognition of shapes in computer vision systems.
Typically, technologies should address central problems or goals of
Al research include reasoning, knowledge, planning, learning,
natural language processing (communication), perception and the
ability to move and manipulate objects.

HMBER CT-I0T
(Internet of Things)

SHYBEBRZRRHIT R

The use of IoT technologies for the inter-connectedness of physical
devices to enable solutions to extract data or to create new
information to improve efficiencies, accuracy and/or economic
benefit and reduced human intervention.

These include new methods to enable businesses, governments, and
consumers to connect to their loT devices, sensor technology and
smart technology including remotes, dashboards, networks,
gateways, analytics, data storage, and security.

HI10H 6 21 H
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T8 4P HFHHr# 4]  Technology & Innovation 60%
25%

Uniqueness 35 #A5  Trend Setting, creativity 40%
Wb &% Market Share & Potential 60%

55 781 —

_ 25% | H K A AR A R

Market Potential ‘ 40%
Business & Financial Model/Strategy
1# A &% K User Requirements 50%

R HLR &

L 25% | ARG @M

Functionalities and Features o . 50%
Compatibility & Interoperability

b B LT E A W& #iZ % Content & Standard 60%

Quality & Application of 25% | AR EAEEE 10

0
Technology Product Stability & Reliability
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Product Stability & Reliability

T8 4P #8483  Technology & Innovation 40%
25%
Uniqueness T HER e Trend Setting, creativity 60%
AP B EE T Bt Accessibility & Reach 50%
Value to Community & Society | 30% | A& @ Z A FZHEHEN 09
0
at large Social Integration & Impact on Quality of Life
1& A% K User Requirements 50%
N E
A 25% | 48 AL A i1
Functionalities and Features o . 50%
Compatibility & Interoperability
5 & 91 334 447 & R W xsiZz & Content & Standard 60%
ty & Application of 20% | A AR R A A A 0%
0

Technology

Product Stability & Reliability

18 45 P Fsr L)% Technology & Innovation 60%
30%

Uniqueness g Trend Setting, creativity 40%
Wb RS Market Share & Potential 60%

LT . ——

. 20% | ¥ A AR A/ R

Market Potential ‘ ‘ ‘ 40%
Business and Financial Model/Strategy
& B &% K User Requirements 50%

N E

) . 30% | A MEE T R

Functionalities and Features o . 50%
Compatibility & Interoperability

b B LT E A N E#IZ % Content & Standard 60%

Quality & Application of 20% | EohAE R EAE A 0%
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Technology

Product Stability & Reliability

18 4 T oA Technology & Innovation 60%
25%

Uniqueness g Trend Setting, creativity 40%
Wb RS Market Share & Potential 60%

4578 7 , —

: 20% | kA HAE X ks

Market Potential ‘ ‘ ‘ 40%
Business and Financial Model/Strategy
& B &% K User Requirements 50%

R HLR &

A 25% | AR B E R A B

Functionalities and Features o . 50%
Compatibility & Interoperability

b B LT E A N E#IZ % Content & Standard 60%

Quality & Application of 30% | ESAR X A f S A 10

0

Technology

Product Stability & Reliability

18 4 4] Technology & Innovation 60%
25%
Uniqueness 35 #A M Trend Setting, creativity 40%
T &M Accessibility & Reach 50%
RIB/EFARME -
‘ 30% | BAMFEFLEBEN
Value to Public/ Government ‘ ‘ 50%
Transparency & Impact on Quality of Life
1% A &% K User Requirements 50%
HEBLAF &,
. . 25% | A MEEL T B
ctionalities and Features o . 50%
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Q) 2A%ER B PS4~ P4 KEA

18 4% M Fi & A Technology and Innovation 50%
15%
Uniqueness #£]%7 Innovation 50%
P RE AR R TR AR )
‘ 50%
SR Understanding of the Problem to be Solved
15%
Proof of Concept WERIEIEAR N <09,
0
Understanding of Business Environment
A LA & 1% B 4 % K User Requirements 50%
15%

Functionalities and Features ’ A9 5 i@ Compatibility & Interoperability 50%
o W42 & Content & Standard 60%
j=3=08-| —

‘ 30% | ERAREHAEHEE
ality . o 40%
Product Stability & Reliability
, _ 3R 4 /1 Organization of Presentation 50%
Wap % ¥ 48 /1 Presentation 25% —
Je 4%t /1 Enquiries 50%
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(3) BFEA(TEH)

MAIFE AR

BLAR e

Competitive Advantage & Differentiation

LR ERE # 4 Funding 50%
i i 30%
Business Model and Financials FEAEHAE Scalability of Operation 50%
®p ZPE A Quality/ Type of Clients 50%
i 15%
Client Reach & Satisfaction 50%
AT N1/ 4L R 22 A EAE 48 Scalability of Operation 50%
Execution- Team Composition — | 20%
) a8k 22 Team Composition 50%
Implementation
B T4 %P5 E Quality of Customer Base 50%
10%
Investment Viability ° | % b % %W A Market Share / Potential 50%
T EATIE A B0 A 0%
RS B L Market Entry Barrier/IPR °
25%
Unique Selling Proposition ° HFEY R EEL
50%

Technology

Product Stability & Reliability

N %47 ¥ 8)#r Technology & Innovation 60%

inueness 0% 3R Trend Setting, creativity 40%
i Ja TNIN % %% /1 Commercial Potential 50%
Proof of Concept 30% X AZ Pilot Trial 50%
HE Bk 6, 1% B & % K User Requirements 50%
Functionalities and Features 20% A8 %-$2 7 3% M Compatibility & Interoperability 50%
oo H AT A M A #4Z % Content & Standard 60%
Quality & Application of 20% | A BAS T R EE ‘0%
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(4) #EE AT ERF

) .

BEENIMWER - AITERER - HBHEER

RABILF &3
) ) ) 60%
2 Solution architecture and/or platform design
. 30%
Security BATREHE
i 40%
Compliance/Adherence to security standards
SHAREN(LSHBEHRE - BEFAEREIR)
g Process of data mining, algorithm used & results 50%
=N
. . 30% | management
Creativity
TR #1363
. . ) 50%
Elements of Predictive & Prescriptive Analytics
AT
Proof of how solution will scale and adopt to 50%
AR :
20% | business needs
Scale
HARE
. 50%
Seamless Data & Process Integration
e R ERE
. 60%
Demonstrate Compliance to Industry Standards
B b e
eqe 20% 5117 ﬁéﬁ g5 Hb
Openness Integrability )
Integration of third party solutions to enhance 40%
and/or monitor

RABILF &3
. . 60%
A Solution architecture and/or platform design
: 30% [ .
Security BATRA2ME
. . 40%
Compliance/Adherence to security standards
R A
A& Solving or enhancing processes, capabilities and 50%
Creativity 30% | efficiencies
HGREARZHZFH % 50%
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Methodologies used in producing results, self-
learning

P ¥& 71 Proof of how solution will scale 50%

20%

Scale ° | %434 857 E 2 & Ease of deployment 50%

e R ERE
. 60%

Demonstrate Compliance to Industry Standards

B AT "

.. 20% | HF = H AR

Openness Integrability ) ) )
Integration of third party solutions to enhance 40%
and/or monitor

Zaet

Security

30%

ol SO N

Solution architecture and/or platform design

60%

TR M

Compliance/Adherence to security standards

40%

£
Creativity

ke

30%

5 A
Purpose & Ease of Use

50%

HEREY
Area of deployment for efficiencies and

advantage points

50%

20%

3% % 1% Proof of how solution will scale

50%

G EEAELSEHERRER
Ease of deployment and productivity &

Integration for business use

50%

Oshness Integrability

&

20%

HeEERE

Demonstrate Compliance to Industry Standards

60%

MEZF AN
Integration of third-party solutions to enhance

and/or monitor

40%
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